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0 years ago the word “digital” simply meant 

computerised content. Since then, the term has 

grown exponentially redefining how we carry out 

communication and commerce. The digital economy is 

no longer just an emerging trend in the global business 

landscape, but based on the increasing number of 

organisations, companies and investors adopting it 

worldwide, it is not merely part of the economy but 

is, in fact, the economy itself. In its journey to become 

a developed nation, Malaysia has embraced many 

strategies, including the shift towards the digital 

economy, to remain competitive and relevant to the 

global marketplace.

Laying Down  
the Clicks

The growth of a nation is 

largely influenced by its digital 

transformation. In today’s landscape, 

digital revolution is vital to elevate a 

nation’s position in order to appeal 

to foreign investors. For this reason, 

countries throughout the globe 

are spending billions building the 

necessary infrastructure to develop 

its information and communications 

technology (ICT) sector.

As a result, Malaysia has placed 

utmost importance on the 

development of its ICT sector 

through implementing various 

initiatives and efforts. These 

initiatives such as Smart Schools, 

K-Economy and the National ICT 

Agenda (NITA), among others 

to facilitate the greater adoption 

and diffusion of ICT to improve 

capacities in every field of business, 

industry, education and life 

throughout the country. 

This, in turn, has catapulted the ICT 

sector forward into a new and faster 

digital world, possibly surpassing 

what was initially envisioned when 

Multimedia Super Corridor Malaysia 

(MSC Malaysia) was launched in 

1996 by then Prime Minister, Tun Dr 

Mahathir Mohamad.

As of April 2017, Malaysia’s digital 

economy made up 17.8% of the 

overall GDP and is set to achieve 

its target of 20% by 2020, which is 

earlier than expected than what 

has been tabled out by the Vision 

2020 development plan. Since 2015, 

Malaysia has seen an 18% increase 

in exports from MSC companies, 

resulting in total revenue of RM19.1 

billion. The most active sector was 

the Creative Content and Technology 

(CCT) cluster which contributed a 

total of RM1.17 billion to total export 

sales in 2016.

Optimistic with the significant 

development within the sector, 

Datuk Yasmin Mahmood, the 

CEO of the Malaysia Digital 

Economy Corporation (MDEC) 

- a government-owned agency 

to pioneer the transformation of 

Malaysia’s digital economy said that 

the growth in the sector reflected 

the nation’s positive economic 
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growth. “We are very proud of last 

year’s achievement. Our strategy 

to lead the digital economy is 

paying off and we have seen a 

positive, healthy year from MSC-

status companies in Malaysia, with 

record new investments and strong 

investment numbers from new 

investors,” she revealed.

Speeding Things Up

Stepping it up, the Malaysian 

government executed the 

National Broadband Initiative 

(NBI) targeting to achieve 50% 

household broadband penetration 

with an intended outcome of a 

1% contribution to the country’s 

GDP for every 10% of broadband 

penetration. Since then, various 

other efforts within the ICT sector 

has been carried out including the 

mobilisation of the country’s data 

centre which aims to place the 

nation as a regional data centre hub.

Within the business world, local 

organisations were receptive 

and some even experimental in 

embracing the ‘transformational 

technologies’ such as cloud computing 

and analytics to harness the big data.

MDEC launched the Malaysian 

Data Centre Alliance (MDCA) in 

2013 in line with the government’s 

development of the Entry Point 

Project 3 (EPP3) which aims to 

position Malaysia as a world-

class data centre hub. Mobile 

computing, the Internet of Things, 

cloud computing and big data are 

driving significant demand in the 

data centre industry. As a result of 

Our strategy to lead the Digital Economy 
is paying off and we have seen a 

positive, healthy year from MSC-status 
companies in Malaysia with record 

new investment and strong investment 
number from new investors.

– Datuk Yasmin Mahmood, 

Chief Executive Officer, Malaysia Digital Economy Corporation (MDEC) 

Prime Minister Datuk Seri Najib Tun Razak introducing the "Cloud-First" 

strategy to the national agenda to accelerate the digital economy.
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the current trends and push for 

it, it has become so pervasive in 

today’s businesses.

Meanwhile, Digital Malaysia 

is a programme that seeks to 

transform the nation into a digital 

economy by 2020. Spearheaded 

by MDEC, which also manages 

the MSC Malaysia project to boost 

the ICT industry in the country, 

the national agenda is built upon 

the nation’s vibrant domestic ICT 

industry; transformative use of 

digital solutions by the government, 

businesses and citizens; as well as 

its robust and enabling ecosystem.

The first wave of IT economy 

in Malaysia was the IT 

transformation which automated 

individual activities in the value 

chain, from order processing 

to manufacturing resource 

planning. Productivity increased 

significantly and saw the 

standardisation of IT processes 

across companies.

The second wave represented the 

Internet economy where IT-driven 

transformation was unleashed. The 

accessibility to computers changed 

how consumers communicate and 

transact. Now, Malaysia is embarking 

on its third IT transformation - the 

Digital Economy. With the rate 

of adoption of new technologies 

accelerating in the past decade, 

Malaysia now holds three times the 

digital economic prospect compared 

to 20 years ago.

Making Digital 
Everyone's Business

Malaysia’s digital, creative and 

tech community have responded 

encouragingly to the approach 

announced in Budget 2018 by Prime 

Minister Datuk Seri Najib Tun Razak 

to boost investment in local digital 

start-ups and tech companies. The 

tech-friendly budget demonstrated 

the government’s effort to enhance 

Digital Malaysia in the coming 

years while leveraging on the 

Online retail sales 

increased to RM2.4 

billion in 2016 from 

RM1 billion in 2011, 

showing an average 

annual growth rate of 

18.5%. Meanwhile, 

store-based retail 

sales only achieved an 

average annual growth 

rate of 3.2%, increasing 

from RM148 billion in 

2011 to RM174 billion 

in 2016.  The growth 

rate of online retail is 

expected to surpass 

that of store-based 

retail sales by 2020.

opportunities presented by the 

Industrial Revolution 4.0 and the 

digital economy, highlighting on its 

contribution to the nation’s gross 

domestic product (GDP).

The 2018 National Budget is 

a testament to the Malaysian 

government’s commitment to further 

shift into a digitalised economy 

by preparing itself for the fourth 

industrial revolution. A key touch 

point proposed by Datuk Seri 

Najib Tun Razak was to fortify the 

nation’s digital economy, along 

with the implementation of the 

Malaysia Digital Policy which will 

pave the way to strengthen it further. 

This corresponds with the Prime 

Minister’s recent announcement of 

a Cloud First strategy in October of 

last year which will be introduced 

into the national agenda, starting 

with the public sector.

Microsoft Malaysia’s Managing 

Director, K Raman said after the 

2018 Budget announcement, “This 

Malaysia Retail Sales Growth Rate (Year-on-Year)

Source: Euromonitor
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is a very exciting time for Malaysia, 

as a growing digital economy needs 

a strong support structure and 

ecosystem to thrive. As businesses 

in Malaysia look for better and 

faster ways to leverage on the fourth 

industrial revolution and transform 

themselves, modern technologies 

such as cloud computing has a 

crucial role to play. We laud the 

government’s initiatives in this 

direction that will set the country 

apart as a key differentiator.”

By placing emphasis on the 

upgrade of ICT equipment and 

software, the budget acknowledges 

the importance of a strong 

digital infrastructure in Malaysian 

businesses. Furthermore, the 

rebates will lessen the barrier for 

the adoption of digital technology 

The Malaysia Digital Economy Corporation (MDEC) has been entrusted to oversee the development of the MSC Malaysia 

initiative to increase Malaysia's Gross National Index, bridging the income gap and improving standards of living.

among SMEs and corporations 

thus reinforcing digital workforce 

as a national agenda.

“SMEs account for the majority 

of businesses in Malaysia. As 

the backbone of our economy, 

it is important that we create 

an enabling environment, 

allowing SMEs to harness the 

transformational opportunities 

offered by technology and training. 

The budgetary allocations will 

provide the necessary innovation 

and advance solutions for SMEs 

to improve their competitiveness 

within the industry,” Raman stated.

Datuk Yasmin also expressed 

her delight at the budget’s focus 

on enhancing Digital Malaysia. 

She stated that the RM100 

million allocations for the eRezeki 

and eUsahawan programmes 

would ensure that digital economy 

continues to be inclusive for the 

wellbeing of the Malaysian citizen.

“With both programmes going into 

their third year, we estimate that 

150,000 rakyat would be trained in 

2018; resulting in 341,745 rakyat 

participating in both programmes 

with an estimated total income and 

revenue of RM544 million, according 

to calculations. We are also pleased 

to note that digital inclusivity has 

been extended to a new flagship 

initiative called eLadang to 

encourage farmers to leverage the 

latest smart farming technologies - 

such as the Internet of Things and Big 

Data Analytics to improve yield and 

income,” she explained.
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Digital Economy 
and the Industrial 
Revolution 4.0

In order to fortify Malaysia’s digital 

economy and support investment 

and business activities under 

the Industrial Revolution 4.0, the 

government has also, through 

MDEC, introduced two successful 

initiatives called the Malaysia 

Digital Hub as well as the Malaysia 

Tech Entrepreneur Programme 

(MTEP). The former is an initiative 

which supports start-ups and tech 

communities while creating better 

opportunities for them to connect 

to the ASEAN and global digital 

ecosystem. Meanwhile, the MTEP 

is an initiative by the Malaysian 

government that aims to attract 

global technopreneurs and help 

them realise their fullest potential to 

kick-start their start-ups in Malaysia.

The government will also be 

providing grants under the 

Domestic Investment Strategic Fund 

worth RM245 million to upgrade the 

Smart Manufacturing services which 

see businesses adopting automation 

and smart manufacturing concepts 

and technologies. In addition, the 

government plans to upgrade the 

Futurise Centre in Cyberjaya into 

a one-stop centre for corporate 

companies and universities to 

develop product prototypes and 

enhance innovation. These are 

The digital economy is not only revolutionising the way Malaysians do 

business today. It is also creating new opportunities for global growth and 

prosperity. Technological developments appear at a rapid and constant pace, 

supplying great potential for progress and subsequently improve the lives of 

the people of the nation, as a whole. Join the discussion on this topic at 

internationalbusinessreview.net 

Retail sales via mobile devices accounted for 15% of all online 

sales in 2016. It is predicted that by 2020, retail sales via mobile 

devices will account for 22% of the total value of online sales.

Online Purchase via Mobile Devices in Malaysia
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among the government’s efforts 

in progressing toward artificial 

intelligence (AI) and the Fourth 

Industrial Revolution.

But the massive game changer 

for Malaysia is the Digital Free 

Trade Zone (DFTZ), which will 

see the nation’s SMEs doubling 

exports while creating 60,000 

jobs by 2025, cementing 

the country’s position as a 

regional trans-shipment hub for 

e-commerce logistics. MDEC is 

confident that the DFTZ will boost 

Malaysia’s e-commerce roadmap 

as well as increase the sector’s 

GDP contribution to a whopping 

RM211 billion by 2020.

“I am happy to say that the DFTZ (has 

gone live) on 3 November and 1,900 

export-ready SMEs (have been) 

flagged off to begin their export 

journey. (It was) an encouraging 

number of SMEs as our previous 

target was (only) 1,500 SMEs,” Datuk 

Yasmin enthused.

  Follow us on www.internationalbusinessreview.net   41 

From Brick to Click


